CSSC delivers
valuable savings
to its members
to drive engagement

CSSC
- Case Study

CSSC is a not-for-profit
membership organisation
for civil servants and
public sector workers.

WHERE IT ALL BEGAN
CSSC has a long history of providing fantastic benefits

that promote a healthy, active lifestyle. For many years,

shopping discounts have been an important part of its offer
which serve to not only enhance member engagement
but also deliver further value to CSSC members.

In 2015, the organisation set out to improve its shopping

discounts offering to make it even easier for members to

make valuable savings on their everyday shopping and more.
This is when peoplevalue’s partnership with CSSC began.

Using advantage, our benefits and discounts solution, we
created CSSC’s popular savings scheme, My Savings+.

Since it launched at the beginning of 2016, member spending

through My Savings+ has increased year on year. Throughout
this time, CSSC and peoplevalue have worked in partnership
to deliver the best value to members. This culminated in us

embarking on a collaborative project in 2019 to redevelop My
Savings+ and advantage to optimise the user experience.

ABOUT CSSC
Established in 1921 to ‘act as a central organisation for the purpose of encouraging and
coordinating the pursuit of all forms of sport and leisure’, CSSC’s core ethos is to look
after the people who look after the country and its people. As a result, the organisation
provides a range of fantastic sports, leisure and health benefits that support the wellbeing
of its unique membership.
Over the last 100 years, CSSC has changed to reflect the needs of both its members and
the changing times and now has nearly 160,000 members enjoying its diverse member
offering, helping members discover more of what they need to look after themselves.
For more information, visit: www.cssc.co.uk
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INTRODUCING MY SAVINGS+

HOW IT WORKS
CSSC members can sign up to get access to My

Using My Savings+, CSSC members enjoy great savings
on top brands. With thousands of discounts and

cashback offers available on the platform, members
can save money and earn cashback on all kinds

of spending, from supermarket shopping to meals
out, holidays, clothing, homeware and insurance.
Key content:
•

CSSC members can save money at thousands
gift cards, digital vouchers, paper vouchers,

•

“My Savings+ has been hugely popular with

CSSC website. Once they’ve signed up, they can

make savings on their everyday purchases.

(SSO) whenever they log into their CSSC account.

through using My Savings+ and member

is so popular with some members that they

REFERRAL SCHEME - MEMBER
GET MEMBER

friends to sign up and start saving.”

To help CSSC get more members on board, we

our members. It is an easy way for them to

Each year CSSC members save over £500k

spending increases year on year. The platform
continue to encourage their colleagues and

Discounts

of retailers online and in-store using reloadable

•

Savings+ via the ‘Everyday Savings’ page on the

– Lauren Jones, Product Development Executive, CSSC

then easily access the platform via Single Sign on

support their referral scheme which incentivises

“As well as using the retailers on My Savings+
to attract new members, we also use the

platform to incentivise members to recruit

their friends and colleagues through our Invite
a Member scheme. Through working with

peoplevalue to use the advantage platform

in this way, we have been able to recruit new
members and encourage more members to
use My Savings+.”

– Stuart Slavicky, Head of Marketing
and Communications, CSSC

current members to invite friends, family members

online offers and online cashback.

and colleagues to join. Current CSSC members can

Through My Savings+, CSSC members can enter

adult friends and family from outside the civil service/

can win up to £1,000 or the £3,000 jackpot.

receive £10 cashback in their My Savings+ account for

Competitions

invite as many colleagues as they like and up to six

free prize draws and a monthly Lotto where they

public sector to join as ‘Linked Members’. Members

Wellbeing

every person that joins as a result of their referral.

Members have access to a range of wellbeing

tools through My Savings+ ranging from online
fitness videos to a debt management service.
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OUR MISSION: ADDING VALUE AND DRIVING ENGAGEMENT

AFTER: LAUNCHED FEBRUARY 2020

Since launching My Savings+ back in 2016, our ongoing mission with
CSSC has been to drive engagement with the platform and help

members save even more. As a result of peoplevalue and CSSC’s shared
passion for delivering the best solutions, we have worked together
to enhance not only My Savings+ but our advantage solution too.
Our partnership with CSSC has led to a number of collaborative

projects to optimise the user experience, communications, content
and features of advantage. It’s therefore important for us to

show you the journey we’ve been on and highlight the different
areas that contribute to the ongoing success of the scheme.

ENHANCING THE USER-EXPERIENCE
Following a review of the user-experience of My Savings+ with the

team at CSSC, we all saw an opportunity to enhance the platform to

make it even easier for members to make incredible savings. So, in 2019,
we embarked on a large-scale development project to upgrade the
navigation, checkout process and layout of our advantage solution
so that it would deliver a consumer-grade shopping experience.

BEFORE:

Personalised experience
Simplified navigation

We updated the layout to

make it easier for users to

browse through thousands
of retailers and offers.

Users can select their
shopping preference
to tailor the layout of

the homepage so that
relevant shopping

categories are visible and

therefore more accessible.

Express checkout

Intuitive search feature

securely save their

functionality, so users can

Users can safely and
payment details,

making the checkout
process a lot quicker.

‘My Favourites’ feature

retailer into the search

bar to find relevant offers.

Fresh new design

when they log in, they can

the platform to give it a

quickly find offers that
are relevant to them.

peoplevalue.co.uk - case study - CSSC

simply type a product or

Users can save retailers
to their favourites so
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We upgraded the search

We updated the look of

slicker, more modern feel.
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STRATEGIC COMMUNICATIONS

BRANDING

Communications play a critical role in driving scheme engagement. Thanks to our close working

As with all of our clients, branding is an essential part of making our advantage

that takes into account CSSC’s events and campaigns that run throughout the year. With weekly

than just adding a colour scheme and a logo too, it’s an ongoing process.

relationship with CSSC, we are able to build a strategic communications plan for My Savings+

communications meetings, we continue to deliver valuable communications and come up with
creative ideas to encourage members to log in and benefit from the fantastic savings on offer.
Communications examples:

solution look and feel like a true part of a business’ offering. This is about far more

We have done a number of branding updates over the years to ensure the My Savings+ platform
and scheme communications seamlessly align to the CSSC website and other brand assets.

•

Centenary update

We added CSSC’s centenary logo to the My Savings+

platform to mark the organisation’s 100-year anniversary.

Bespoke offer

System-generated emails

Social media posts

These promote relevant

users following specific

communications plan,

emails every fortnight
My Savings+ offers as
well as competitions

hosted on the platform.

These emails are sent to
actions. For example,
when users leave an

item in their basket, they

receive an email reminder
which prompts them to

Tailored to CSSC’s

these posts are designed

to promote relevant offers
and drive members to

log in into My Savings+.

complete their order.

A quick guide on how to save with My Savings+
Everything you need to know so you can save money on your everyday shopping and more.
As a CSSC member, you can enjoy thousands of fantastic deals, offers and savings online and in-store
with My Savings+. From your weekly supermarket shopping, to meals out, holidays, clothing,
homeware and insurance, there are plenty of ways to save and it’s really easy too – here’s how.

How do I save?
Reloadable gift cards
A quick and easy way to earn cashback on regular spending
If you regularly shop at a particular retailer, reloadable gift cards are an easy way to make savings.
You can use a reloadable gift card as many times as you like to pay for your shopping and earn cashback at the same time.
Through your My Savings+ account, you can check the balance of your cards, top them up with an amount of your choice
and even set up automatic monthly loads by direct debit so you can continue to earn cashback on your regular spending!
How to order and use your card
1.

Simply order a reloadable gift card from a retailer of your choice through the platform with a minimum load value of £10.
Cashback is automatically credited to your account as a percentage of the value loaded onto the card.

2.

Once you receive the card in the post, you’ll need to activate it through your My Savings+
account before you use it. Instructions will be provided when you order your card.

3.

You can then use your card to pay for shopping!

Digital vouchers
Great for making savings when you’re out and about
Whether you’re out shopping, grabbing a bite to eat or you simply see something you like online,
digital vouchers give you the ability to earn cashback quickly and easily from a range of retailers.
Simply order as many digital vouchers as you like to cover the cost of your intended purchase and earn cashback straight
away. Sent straight to your inbox and stored in your My Savings+ account, all digital vouchers come with a clear set of
instructions on how to redeem them, as well as check your balance should you not spend the full amount in one go.
How to order and use digital vouchers
1.

Simply select the digital voucher from the retailer you want, add the quantity or value you need and checkout.
Cashback is automatically credited to your account as a percentage of the value of the voucher.

2.

Your digital voucher will be sent to you by email and stored in your My Savings+ account.

3.

To use your voucher, all you have to do is follow the instructions provided. If you don’t spend the
whole voucher amount, the instructions will also outline how you can check your balance.

Start saving with My Savings+ today!
Visit: cssc.co.uk/mysavings

My Savings+ guide

Video guides / tutorials

Internal training sessions

CSSC website, outlines

design team, these useful

delivered valuable training

This guide, hosted on the
everything CSSC members
need to know about how

to save with My Savings+.
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Created by our talented
videos provide a quick

and simple overview of
how different elements
of My Savings+ works.
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Our Account Managers

•

Customer voucher wallets

sessions to CSSC employees

When members order a reloadable gift card

Savings+ platform works.

a branded CSSC My Savings+ voucher wallet

to show them how the My

or paper voucher, they are sent it in the post in
to further strengthen the scheme’s brand.
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CUSTOM CONTENT

PLATFORM FEATURES & TOOLS

To get optimal member engagement with My

Savings Calculator

is attractive to members and resonates with

The Savings Calculator is an

work closely with CSSC to enhance the range of

members the opportunity to see

Savings+, it’s crucial that the content on the platform
their interests and shopping habits. We therefore
discounts available, bring new retailers on board
and tailor the content to drive spending.
CSSC Exclusive Offers
In addition to the discounts we offer through our

advantage solution, CSSC members also have access
to other exclusive savings from a range of brands. To

encourage members to use these offers, we integrated
them into My Savings+ by creating a new category

called ‘CSSC Exclusive Offers’. When members log in,
they can access these offers from the homepage
and get even more value out of the platform.

interactive tool that gives

how much money they could
save every month and year,

based on their spending habits.
Members simply use sliders
to map out their average

monthly spending for a range of

categories from food & groceries
to days out & experiences.

The calculator then provides

a monthly and yearly savings

figure based on the average %

offers available on My Savings+.

At Home with CSSC
In light of the outbreak of coronavirus and the

subsequent lockdown which began in March 2020, we
knew that member spending on My Savings+ would
be impacted. So, we acted fast and worked with

Feedback

homepage of My Savings+ called ‘At Home with CSSC’.

User feedback is key to helping

This category featured a wide range of relevant

experience of our advantage

CSSC to create a new shopping category to sit on the

retailers ranging from online craft stores to book
retailers, helping CSSC members stay occupied
during lockdown while also saving money.

us further improve the user

solution. Using the ‘Give Feedback’
button on the homepage,

CSSC members can rate their

experience from 1 to 5 stars. They
can also submit a comment,

labelling it as either a suggestion,
compliment or problem. We then

use this information in our strategic
meetings to influence what

our next development projects
will be for My Savings+ and our

advantage solution as a whole.
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DATA AND REPORTING

MEMBER SUPPORT

Data and reporting are naturally very important

A key part of delivering value to CSSC and

help us deliver My Savings+ to CSSC’s members but

and support so that members can get their

elements of our partnership with CSSC that not only
monitor the ongoing performance of the scheme.

their members is providing valuable help
queries resolved quickly and easily.

We have been able to automate certain areas of

Help Centre

leavers, which means that My Savings+ accounts are

help centre on the My Savings+ platform. Packed

the data exchange process such as joiners and

automatically created for new members and closed
for individuals that don’t renew their memberships.
In addition, we securely share data with CSSC on

an ongoing basis to provide insight and help them

As a first port of call, members have access to a

full of useful information and FAQs covering a wide
range of areas, members can quickly get support
in relation to their account, orders, cashback,

direct debits, reloadable gift cards and more.

support their members. To put this into context, the

Customer Services team

view as to how much members have saved using My

Services team who are on hand to provide

CSSC Customer Service team have an up-to-date

Savings+. This information is valuable when dealing

with enquiries and promoting membership renewals.
On top of that, we also provide Management
Information and monthly KPI reports to

demonstrate how My Savings+ is performing.

Using this data, we can establish what key areas
we need to work on to drive usage and spend
in our quarterly strategic planning sessions.

For other enquiries, we have a fantastic Customer
support to all of our advantage users via email
and phone. We have a specific phone number

and email address set up for CSSC members so
that we can quickly provide tailored support.

On top of that, we have worked closely with CSSC’s

customer service team to integrate our complaints
handling process and equip their team with key

information to resolve My Savings+ related issues.
This helps us streamline the member experience

and achieve our goal of resolving queries first time.

“peoplevalue’s dedicated customer service

email and phone line mean our members can

easily get help with any queries they have. Which
alongside the range of retailers and improved
platform give a great user experience.”

– Lauren Jones, Product Development Executive, CSSC
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PARTNERSHIP ACTIVITIES

RESULTS
Thanks to the hard work of both teams at CSSC

and peoplevalue and our ongoing efforts to drive
The relationship between peoplevalue and CSSC is a
true partnership with strategic teams on both sides

working closely to maximise the value of My Savings+

and deliver fantastic engagement results year on year.
Besides working on My Savings+, we have

supported CSSC in a number of other ways to add
value to our relationship. For example, we have

provided prizes and experiences for competitions
that CSSC have run for their members and

helped CSSC retrieve member testimonials.

“Through working with peoplevalue to

introduce My Savings+, we have hugely

enhanced our member benefits offering.

peoplevalue’s account management team

engagement, we have seen spending through My
Savings+ increase every year since launch.

2016 - £3.7 million
2017 - £6.7 million (up 83%)

“My Savings+ adds so much value to CSSC

membership. The advantage platform provides a

huge range of offers to our members in one place,
which helps us both recruit new members and

also retain our existing members. Our members

can save the cost of their membership and much
more through using My Savings+. This means

their money goes further, helping them live active
and fulfilling lives.”

– Lauren Jones, Product Development Executive, CSSC

2018 - £9.4 million (up 39%)
2019 - £12 million (up 28%)
2020 - £13.1 million (up 9%)

have helped us explore new ways we can
use the platform and are always on hand

to help with any queries we have. We have

been able to work collaboratively to improve
the user experience of the platform and

provide our members with great savings.”
– Lauren Jones, Product Development Executive, CSSC

“Working with CSSC on a day-to-day basis is

made easy through effective communication.
We have worked collaboratively to ensure
our visions and goals are achieved

and we continue to look to add value
to both CSSC and their members.”

– Matthew Maule, CSSC Account Manager, peoplevalue

OVER £3.3 MILLION
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ABOUT PEOPLEVALUE
peoplevalue, ‘The Employee Engagement Company’, is

a leading provider of employee reward and recognition,
benefits delivery and wellbeing solutions. We serve

companies throughout the UK. We deliver highly flexible
programmes and technology to help businesses
enhance their employee value proposition.

We know that what we do helps drive engagement

strategies, motivate employees and improve business
performance. That’s why we do it.

Central to the delivery of our flexible solutions are robust
platforms with ease of use built into their DNA. They

are readily adaptable and designed for tailoring to

precisely meet the strategic and operational goals of
our clients and maximise their return on investment.

For more information please visit: peoplevalue.co.uk
call us: 01865 876696

or email: enquiries@peoplevalue.co.uk

peoplevalue limited
Victor House

Wheatley Business Centre
Old London Road
Wheatley
Oxford

OX33 1XW

© 2002-2021 People Value Limited, peoplevalue is a registered trademark of People Value Limited,
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